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INTRODUCTION NB Terms which are enclosed by 'apostrophes' are included in the glossary 
 
What is SEO? 
SEO (Search Engine Optimisation) is a vital part of your internet marketing strategy. It 
comprises a process for attracting more visitors to your website via Google, MSN, Ask Jeeves, 
Yahoo, Bing and other search engines. At the time of writing, Google has circa 88% of the 
search market in the UK. 
 
Why is SEO important to your business? 
When someone is searching online for the products / services which you market, they typically 
enter 'keywords' into a search engine. If your website appears within the first page (or first few 
pages) of the 'organic' search results, the searcher is likely to visit your website. 
 
Become your customer 
Decide who you want to attract to your website (using the 'segmentation' technique). Get 
inside their heads. What keywords and phrases are they likely to use? 
Tip: Create an alphabetical list of keywords 
 
Keyword research resources 
www.searchenginewatch.com provides an excellent introduction to search engine processes. 
You will find up-to-date information within this site about the mysterious and ever changing 
world of search. 
 
Here are some resources which will help you:  
* https://adwords.google.co.uk/select/KeywordToolExternal – Google search insights  
* www.keyworddiscovery.com  
* www.wordtracker.com 
 
Google's Keyword Tool is very useful. Sadly, I can't guarantee that this page will always be 
there (if it moves, search for 'Google Keyword Tool' / or create a Google AdWords account and 
find it by logging into your account). 
 
Wordtracker enables you to identify the keywords and phrases that are most likely to be typed 
into search engines by your potential customers. Once you have identified the best keywords, 
you can then find out the number of searches that they are generating on the leading search 
engines, i.e. Yahoo, Google and MSN. 
 



You can also use Wordtracker to see how many competing sites are using those keywords. 
This will allow you to determine how difficult it will be to achieve top rankings for the keywords / 
phrases through Search Engine Optimisation. Used correctly, Wordtracker can be very useful. 
It will also help you to focus on the keywords that are most likely to attract business. 
 
How does Google work? 
When you are searching using Google, you are not searching through websites. You are 
actually searching through Google's index of the web. Google builds its index using software 
called 'bots'. When Google visits a web page, it is looking at the computer code (HTML) of that 
page in order to discover what that page is about. It is also looking for links to other pages. 
The bot follows these links and any other subsequent links which it finds, in a never ending 
search. There are billions of web pages and 100s of billions of links between them. Google 
scores web pages and the links. It does this by weighing Relevance. 
 
Google uses over 200 parameters to decide the Relevance of a page, with regards to a 
particular search. For example: 
* How many times do the keywords appear in the page?  
* Do the words appear in the page headline?  
* Do keywords appear within the page Title?  
* Do they appear within the URL (web page address)? 
* Does the page have synonyms for the keywords?  
* For a keyword phrase – are the individual keywords close to each other?  
* Are the keywords towards the top of the page?  
* What is the 'Page Rank' for the page? 
 
The Authority of a web page is calculated by the relevance (R) and authority (A) of the pages 
which link to it and the R + A of the sites which link to them. (If you are starting to feel a little 
faint, this is quite normal). Find out more at: http:// www.google.com/webmasters 
 
Understanding Links 
Inbound, outbound and internal links 
An inbound link is a 'hyperlink' from another website, pointing to your website. Google favours 
web pages which have many inbound links. 
 
An outbound link is one which goes from your website to another website. It is generally a 
good idea to create a 'Links page' within your website. Link to non- competitive sites which are 
relevant to your customers' needs. Having done this, let the website owner / webmaster know 
and suggest that they link back to you. 
 
Internal links are links within your own website. Interestingly, these links still count, as far as 
the search engines are concerned. (See Text links, below). 
 
WITHIN YOUR WEBSITE 
 
Accessibility 
It is important to have an 'accessible' website. In other words, a site which the search engines 
can easily get into. Sites built using CSS (Cascading Style Sheets), for example, are 'Google 
friendly'. 
 
Google works by jumping from link to another, across the galaxy of web pages that comprise 
the world wide web. Technically, a 'link' equals a web page address (otherwise known as a 
URL). Google is continually searching for URLs – so it is critical that it can easily find your 
webpages, via URLs. There are lots of ways in which a website can stop search engines dead 
in their tracks. If your site has been built fairly recently by a professional web development 
company, you should be fine. 



 
Upload content as often as possible 
Write lots of useful, interesting content for your website, using a CMS. Upload it often. 
 
Content Management System (CMS) 
Google and other search engines like dynamic sites which have new content added on a 
regular basis. You can easily make changes to your site and add new content via a 'CMS'. 
Search engines like to find lots of text ('webcopy'), within a website. The more you write, the 
more you give the search engines material to work with. 
 
Text links 
These are internal links, i.e. they link to another page within your website. Create several 
keyword-rich 'text links', starting with your homepage. For example, a website selling office 
supplies could have the following text links: 
 
Janitorial supplies | Office furniture | Photocopier paper | Toner 
Internal links with your site are a good thing. Assuming that it can find them, Google knows 
about these links. A growing site will start to create quite a complex internal structure and 
Google maps out this structure. It assigns Reputation weighting to your internal pages, which 
in turn can help with your search engine rankings. Another reason for having internal links is to 
create 'Sitelinks' within Google search results (please refer to the Glossary). 
 
Get to grips with Meta tags 
Meta tags are added to the HTML of a website to boost search engine rankings. They are not 
guaranteed to gain you a top ranking. However, they can help to get you some control over 
how your web pages are listed. 
 
Title tags (Just to complicate things, Title Tags are not technically meta tags).NB: Google pays 
attention to these tags. Title tags refer to the contents of the page. If you look at a web page, 
you should see the Title Tag for this page, in the blue band in the very upper left hand corner 
of the screen. You will get better results if you have different title tags for different pages. 
Description tag Gives a concise description of the page, within a Search Engine results page. 
(Unlike the random wording often found on these pages). 
 
Keyword tags Some search engines go through your site and save Keyword tags in their 
database. Using keyword meta tags should help to boost your site, when those particular 
words are searched. 
 
Alt tags Or: Alternative text tags - which the search engines can read, when they find a logo / 
photograph / illustration / other image. 
 
Include a 'Site map' 
A Site map is the search engine's friend. It is a list of all of the pages within your website. It 
should be created using XHTML (try using this in conversation at the next party you go to). 
 
WORKING OUTSIDE OF YOUR WEBSITE 
 
Links R Us 
Inbound to links to your website are a good thing. The more (good quality) links, the better. 
 
What makes a good inbound link? 
A good inbound link comes from a reputable website. Ideally, it will include relevant 'anchor 
text' and there will not be too many other links (100 or less) on the page (containing the 
inbound link). 
 



Conduct a Link Audit 
Find out who links to you. One way of doing this is to search for your website within Google. 
Another way (at the time of writing) is to visit Yahoo.co.uk and enter Link: within the search 
field followed by your website address. For example... Link:www.nigeltemple.com 
 
Use social media to build links 
Social media = Web based interactive communication software. Social media resources use 
Web 2.0 technologies which take advantage of the USP of the Web: interactivity. 
Social networking sites Not all websites are helpful, with regards to your link building strategy.  
 
For example, Twitter has a 'No follow' command built into the code, which means that the 
search engines can't use the links from your Tweets back to your website. However, your 
Twitter profile page will show up and Twitter can generate significant traffic to your website, 
which is what it's all about, isn't it? 
 
Links from your LinkedIn profile page count (so you may as well sign up). Some Facebook 
pages also count. For example, links from your Facebook for business page (and your 
businesses' own status posts), from other company pages and from group or event pages. 
In general, the rule is that if your social networking profile page can be see without logging into 
the site – the search engines should be able to find the link on that page back to your website. 
 
Here are a selected few social networking sites:  
www.ecademy.com  
www.facebook.com  
www.fastpitchnetworking.com 
www.linkedin.com 
www.naymz.com  
www.plaxo.com  
www.viadeo.com  
www.twitter.com  
www.xing.com 
 
Directories 
There are thousands of directories, where you can list your website, usually without charge. It 
is a good idea to register with a reasonable number of these. Here are some directories which 
allow you to list for free: 
 
britishbusinesses.com;  
www.bttradespace.com;  
dmoz.org; freeindex.co.uk;  
hotfrog.co.uk;  
www.kyotee.co.uk;  
www.searchme4.co.uk;  
www.scoot.co.uk;  
www.businesslist.co.uk 
 
Become a blogger 
Blog = a contraction of 'weblog'. A blog is an online journal. Business people can use blogs to 
write about their area of expertise. They are a great way of demonstrating your specialist 
knowledge and attracting followers and customers. They are also an ideal tool for conducting 
market research. In addition, a blog can have a positive effect on your search engine ranking. 
 
You can blog about your professional knowledge using a blog platform such as: 
www.blogger.com / www.typepad.com / www.wordpress.com 
 



The best place for your blog is to have it within your website, as this will mean that you are 
adding more content (including keywords) to your site. 
 
Share useful information and give your readers something to talk about. Encourage feedback 
and comments. Most blog platforms also allow readers to leave feedback, which makes 
blogging interactive. Add comments to other people's blogs and include a link back to your 
website. 
 
By responding to the comments your posts generate, you can benefit from direct interaction 
with your potential customers. By engaging with your readers, you can talk to people in near 
real-time and be sure that their feedback is up-to-date. This in turn can help you to develop 
products and services faster and to react quickly to changing needs. You can include text, 
images and links in your blog posts. If you only wish to upload videos, you will have a vlog! 
If you decide to use this internet marketing technique, you should blog regularly, say on a 
weekly basis. Don’t forget to include at least one link back to your website (unless you have 
integrated your blog within your site). 
Google collects data on blogs. It ranks and recommends them based on how trustworthy the 
blog is. Remember that Google is the world's leading search engine. In addition, it owns the 
most widely used 'feed reader' / feed management system and a host of resources which 
provide it with vast amounts of information. 
 
Use articles to attract traffic 
Article marketing = placing articles on websites. The key is to produce different articles, with 
original text. If there is duplication (i.e. exactly the same article on two different websites), the 
search engines won't be happy. 
 
Produce short articles, between 400 and 500 words in length. The keyword density should be 
about 3%. NB: Don't pack your article full of keywords. (This is referred to as 'keyword 
stuffing'). The Search Engines will notice, as will the article directories. 
 
Don't forget to include a hyperlink back to your website. Here are two 'article directory' 
websites: www.ezinearticles.com; www.goarticles.com 
 
Analyse your results 
Using a website stats service such as Google Analytics (comprehensive, can be 
daunting) or Sitemeter 
. 
Dos and don't of link building 
 Keep an up-to-date list of keywords and phrases.  Be generous with your links to other 
websites / blogs.  Think about 'anchor text'.  Blog regularly (at least once a week) (* 
gasp *).  Accept feedback.  Be persistent.  Keep learning.  Don't do anything to 
upset Google or the other leading search engines.  Delete dodgy emails which offer you 
instant fame on the internet; they are probably spam.  Don't be afraid to experiment. The 
people that matter will see what you are doing and many of them will want to connect / help 
you. 
 
Glossary 
Accessible website: A website which the search engines spiders can get into and move around 
within, via internal hyperlinks. 
 
Anchor text: Within a text hyperlink, the anchor text = the words which are used. For example, 
“Click here” is technically anchor text; however... “ How Google works” is much more helpful 
for human readers and for the search engines. 
 
CMS: Content Management System – software which allows you to change your own website. 



This is a complex area, so it is best to get some technical advice from someone who knows 
what they are talking about. 
 
Feed reader: A web feed / news feed provides users with content which is 
frequently updated. You can subscribe to a web feed and receive a notification 
when something new is published. Within a blog, if you see this symbol: 
 
 
...you can subscribe. 
 
Hyperlink: A hyperlink allows you to click on a word, a group of words or an image. Having 
clicked, the page you are looking at changes to a new page, or a new browser window opens 
up showing the new page. The latter can be a full web page or a smaller page. Hyperlinks are 
a fundamental part of of the world wide web. This simple capability allows you to click from one 
link to another, in a seemingly endless chain as you browse the web. 
 
Keyword: A word which describes what the searcher is looking for. The job of the search 
engine is to interpret this word and deliver relevant web pages. 
 
Keyword phrases: Collections of two or more keywords, i.e. 'indian restaurant milton keynes' 
Link: See Hyperlink. 
 
Links page: A page on your website containing outbound links to other websites. 
Organic search results: The list of web pages which appear as a result of a search. For 
example, within Google, you will see 10 web pages listed in the organic search results, in the 
middle of the page. 
 
Page Rank: This is a formula, invented by the founders of Google, which calculates how many 
external pages point to a web page and how important the links are. 
Reciprocal links: Both sites link to each other. 
 
Segmentation: A market segment = a group of people with shared needs. This is a 
fundamental marketing principle, used by successful companies worldwide. If you understand 
the demographics of your target market segments, your marketing (including your internet 
marketing) will work better for you. 
 
Sitelinks: The links shown below some websites in Google's search results are called sitelinks. 
They allow the searcher to click directly to key sections of that site. Sitelinks reflect the internal 
navigation of a website, in that pages are shown with numerous internal links. 
 
Spider: Or a 'web crawler' / 'bot' is a computer program that browses the web. It makes copies 
of the information it finds, which it brings back to the search engine company. They sort and 
index this material using highly sophisticated software and huge databases. 
 
Useful websites 
www.google.com/webmasters www.searchenginewatch.com www.seomoz.org and in 
particular www.seomoz.org/learn-seo and click on Beginner's checklist 
 
www.nigeltemple.com 
01628 773128 / nigel@nigeltemple.com www.twitter.com/nigeltemple 
 
The Marketing Compass - social networking site for small business owners who want to 
discuss marketing issues www.marketingcompass.co.uk 
http://www.twitter.com/marketingcmpass 


